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2 7 T H  E D I T I O N

EVENT AUDIENCE
REPORT 2026
Aurum 1006 km powered by Hankook · four days of endurance racing and a motorsport festival on the Baltic coast

For more than a quarter of a century, the Palanga highway turns into a unique

race track once a year. Aurum 1006 km powered by Hankook is a four-day

motorsport festival — endurance racing plus the Porsche club race, drag

racing, Mitjet, auto slalom, the Women’s Challenge, a motor fest and dB drag —

that brings teams, drivers, partners and tens of thousands of spectators to the

Lithuanian seaside.

1.6M
TV  ADV E R T I S I N G  R E ACH

2 0 2 6  A T  A  G L A N C E

Each figure is a separate metric with its own period and definition; figures are not added together.

1 629 728 TV advertising reach
A4+, 697 TV commercials

312 401 Live TV broadcast reach
TV6, A4+

~4.0 M Media reach
media monitoring estimate

~6.4 M Social media reach
media monitoring estimate

736 152 Plays on retail media
screens
36 locations, 10 cities

3.6 M Official Facebook channel
views
July 2026

230 621 Views of independent
videos
32 YouTube videos

5 000+ Nights in Palanga
participants and team staff
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T H E  E V E N T

THE EVENT IN NUMBERS
27th Aurum 1006 km powered by Hankook · July 15–18, 2026

27th
edition

4
festival days

20
teams on the grid

286
pit stops

373
laps by the winners

8:41:57.8
winning race time

S U P P O R T  E V E N T S

~850 participants in support events
over four festival days

Women’s Challenge sponsored by OlyBet A.R.S.A. group Drag Race dB Drag ORLEN Auto Slalom for Slalom Fans

Motor Fest Mitjet Baltics Porsche Club Lithuania

P A L A N G A  F O R  A  W E E K

1 000+
event participants staying in Palanga
participants, mechanics, officials

5 000+
overnight stays generated by
participants and team staff
Tuesday to Sunday

70 000
spectators on average
over four days

Spectators’ overnight stays are not included in the 5 000+ figure — the real number of nights spent in Palanga is considerably higher.
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T E L E V I S I O N

LIVE TV BROADCAST
TV6 · Saturday, July 18, 2026 · 11 hours on air

Each figure is a separate metric with its own period and definition; figures are not added together.

312 401
reach
A4+

181 593
reach
A25–65

8.27 %
audience share
A25–65

A L L - D A Y  L I V E  B R O A D C A S T  O N  T V 6
Average rating per 15-minute interval, 11:00–21:42 — the audience stayed all day and grew into the evening
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Peak 19:45 · 1.60
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Rating, % of A4+
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T E L E V I S I O N

TV ADVERTISING CAMPAIGN
TV3 · TV6 · TV8 · May 15 – July 16, 2026

Each figure is a separate metric with its own period and definition; figures are not added together.

T V  C O M M E R C I A L S  ·  6 9 7

1 629 728 reach
A4+

1 030 875 reach
A25–65

806 GRP
A4+

815.9 TRP
A25–65

T V  A N N O U N C E M E N T S  ·  3 6 6

1 101 272 reach
A4+

695 572 reach
A25–65

240.8 GRP
A4+

266.5 TRP
A25–65

TV commercials and TV announcements are separate campaigns; their reach is not added together.

T V  C O M M E R C I A L S  B Y  C H A N N E L

TV3 365

TV8 181

TV6 151

W E B  T V  ·  T V 3  P L A Y
June 12 – August 9, 2026

55
Web TV videos

29 237
Web TV video users

90 900
article views

50 500
article users

46 600
sub-page views

21 800
sub-page users
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O U T  O F  H O M E

RETAIL MEDIA
Event promo video on retail media screens · May 18 – July 18, 2026

Each figure is a separate metric with its own period and definition; figures are not added together.

736 152
plays on retail media screens

36
locations

10
cities

Vilnius · Kaunas · Klaipėda · Palanga · Šiauliai · Panevėžys · Alytus · Marijampolė · Plungė · Elektrėnai

D I G I T A L

WEBSITE STATISTICS
Google Analytics · January 1 – September 17, 2026

R A C I N G . L T

47 736 users

25 188 from Google organic search

1 min 47 s average engagement time

817 439 Google Analytics events

T I C K E T S . R A C I N G . L T

64 587 users

50 784 from Google organic search

51 s average engagement time

18 527 Google Analytics key events

637 017 Google Analytics events
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S O C I A L  M E D I A

SOCIAL MEDIA
Official channels of Aurum 1006 km

Each figure is a separate metric with its own period and definition; figures are not added together.

F A C E B O O K
July 2026

3 616 016
official channel views

510 975
viewers

5 907 h
watch time

26 000
interactions

I N S T A G R A M
July 2026

2 128 800
organic views

~190 000
reach

60 100
interactions

10 757
followers

T I K T O K
June 14 – August 13, 2026

301 025
total viewers

78 329
viewers on peak day

+61 %
followers
1 913 → 3 083

24 %
followers abroad

Y O U T U B E
July 2026

59 592
channel views

~3 900 h
watch time

+440
new subscribers

35 %
views from abroad
channel, since Jan 2025
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M E D I A

MENTIONS IN MEDIA
Media monitoring · September 1, 2025 – August 31, 2026

Each figure is a separate metric with its own period and definition; figures are not added together.

~1 500 publications and posts
~930 media, ~590 social

949 publications and posts
in July 2026

~4.0 M media reach
media monitoring estimate

~6.4 M social media reach
media monitoring estimate

1 000+ positive publications and posts

T O P  8  N E W S  P O R T A L S
of ~930 media publications

15min.lt 171

tv3.lt 131

sportas.lt 58

delfi.lt 39

klaipeda.diena.lt 36

palangostiltas.lt 34

kauno.diena.lt 34

sportas24.lt 32
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I N T E R N A T I O N A L

TALKED ABOUT BEYOND LITHUANIA
International media, creators and sim-racing

Each figure is a separate metric with its own period and definition; figures are not added together.

Sportscar365 (USA) reported the overall victory of Ford Racing factory driver Ben Barker

Hankook Motorsport News — a dedicated section on the 2026 race

DailySportsCar (UK) published the official results

Endurance-Info (France) · Piston.ee (Estonia) · EuroMotor (Spain) · travelblog.lv (Latvia)

Wikipedia articles in English and German — 14 880 views

I N D E P E N D E N T  V I D E O  C R E A T O R S
YouTube videos about the 2026 event by media, creators, drivers and partners

32
videos

230 621
views

132 730
views of a single UK creator video

JakeSimRacing (UK) 132 730

15min 23 390

Daan Arrow 18 119

T. Markelevičius 15 688

G. Notkus 13 434

Lrytas.lt 8 003

A U R U M  1 0 0 6  K M  E - S P O R T S  2 0 2 6
With World Sim Series · Assetto Corsa · July 12, 2026

503 km
virtual race distance

1 600
live stream views

9 963
views of sim-racing content

The top three teams in each class received their awards on the main stage during the race weekend in Palanga.

Every July the race brings teams, fans and visitors from Lithuania and abroad to Palanga — and to

Klaipėda, Kretinga and the surrounding towns. Aurum 1006 km is a real magnet for tourism on the

Lithuanian coast and a proud showcase of Palanga and Lithuania to the world.
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